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Mark Turtle
52 Deeridge Drive
Toronto, ON

(519) 555-5555
mturtle@yahoo.ca
Areas of Expertise
· Market and Brand Analysis

· Marketing Plan Development and Execution

· Brand and Portfolio Management

· New Product Development

· Pricing Strategy

· Marketing Material Development

· Consumer Research

· Communication with Retail Consumers

· Website Development & Maintenance
Highlights of Qualifications
· Possess over 10 years Marketing/Brand Management experience with health natural products and over the counter products
· Ensure a high level of office efficiency and effectiveness

· Excellent interpersonal and client-service skills; enjoy interacting professionally with people of diverse backgrounds
· Persuasive oral and written communication skills and the ability to develop sound relationships
· Demonstrated organizational, planning, and time management skills

· Advanced computer skills including Outlook, Word, Excel, PowerPoint, Access, and website development/maintenance
Employment Background
MARKETING MANAGER
2003 - 2008
Beta Health Products, Toronto, ON

· Managed the Canadian launch of some of the largest U.S. National Brands in the vitamin and health supplements category
· Responsible for all aspects of our Brand development initiatives in Canada including new product launches, advertising and promotional planning and execution, brand review presentations and analysis, web site development, and the overall P&L for each brand
· Collaborated with all functional groups including sales, new product development, operations, legal, finance, regulatory, quality, advertising, and U.S. counterparts
· Managed relationships with external agencies and consultants. 

Employment Background Continued
ASSOCIATE MARKETING MANAGER
2000 - 2003
Canada’s Brewery, Mississauga, ON
· Reported to the Marketing Manager in regards to the marketing process from strategy and plan development to effective communication and execution of yearly plan elements

· Worked closely with National Sales Manager, Director of Business Development, and Marketing Manager to effectively support the sales team with best-in-class marketing materials, tools, and communications to meet customer and market needs
· Tracked, analyzed and wrote reports on market trends and developments in Canada and the US
· Execution of marking plans within budgeted resources 
· Developed timely marketing and sales support materials
· Recommended pricing for all company products with reference to trends, strategies and performance results
· Coordinated the design and production of creative materials for marketing support
· Assisted in the maintenance and development of the Company's Web Site to reflect current information
MARKETING COORDINATOR
1996 - 2000

Authentic Health Corporation, Mississauga, ON
· Provided support to the marketing team including the promotions and merchandising manager, category brand manager, graphics and production manager, PR and events manager, and the sales manager
· Worked with a third party, coordinated pricing, basebars and printing of materials for flyers
· Input content & imagery updates on Canadian & US websites, US ecommerce site and Genuine Expert retailer training portal
· Coordinated sales sample requirements for new product launches
· Tracked marketing for new product launches & displayers

· Prepared monthly data reports from Syac

· Compiled kits and supporting materials for weekly mailings

· Assembled and managed databank of product & lifestyle imagery

· Assisted in the coordination of trade and consumer shows

· Assisted in the planning and execution of the annual National Sales Meeting

Education
Bachelor of Commerce (Marketing)
1993

University of Toronto, Toronto, ON
